ABC/mBC specific

MBC Dictionary
Pfizer and Breastcancer.org

OVERVIEW: The dictionary aims to improve communication between HCPs and newly diagnosed patients, and their loved ones.
The objective of the dictionary is to explain and provide greater context to the unfamiliar key terms and phrases that are
commonly used when talking about ABC/mBC diagnosis, treatments and the experience of living with mBC.
Area of focus:
Educating patients & HCPs about ABC/mBC
Target population:
Newly diagnosed mBC patients in the US
Objectives: Educate people with ABC/mBC and their families on terms and phrases that are commonly used
when talking with physicians about metastatic breast cancer. Improve communication between patients and
health practitioners
Unmet needs addressed:
• Lack of understanding of common mBC/ABC terms for people newly-diagnosed with ABC/mBC
Key components:
• Downloadable, easy-to-understand, PDF dictionary, available online
Challenges: Selecting and prioritising just 20 terms that align with mBC/ABC patient needs, as there are
many terms that mBC/ABC patients must be familiar with
Outcomes: Since the launch of the new content in February 2021, 10,457 unique individuals have accessed
the MBC dictionary content
Development: The top 20 search terms on the Breastcancer.org website and their metastatic forums were
included in the dictionary
Cost: >€30,000
Timeline: Initiated in April 2020 and approved on the Breastcancer.org website during summer 2021
Targeted to reach: >300 people living with ABC/mBC in the US

For more information:
https: www.breastcancervision.com/mbc-dictionary
Email: katrina.m.johnson@pfizer.com

Based on written submission from Katrina Johnson, Pfizer, 2021. The Hard-to-Reach ABC/mBC Communities Toolkit was developed as a collaboration between Pfizer Oncology and the ABC Global Alliance, with funding and support provided by Pfizer. ABC Global Alliance members and Pfizer colleagues were invited to submit breast
cancer community-based initiatives that address specific needs of underserved patient populations with advanced/metastatic breast cancer. Initiatives were evaluated against criteria determined by a steering committee with members from both Pfizer and the ABC Global Alliance. Initiatives were selected for inclusion in the toolkit to highlight
best practices in addressing the unique needs of this patient population. All organizations who submitted their initiatives for consideration have provided permission for the initiative information to be included in the toolkit and shared publicly. Pfizer and the ABC Global Alliance bear no responsibility for the contents of the toolkit.
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